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I recently attended the 2014 Women’s Business 
Enterprise National Council’s Summit and Salute 
event, which was held in New Orleans this year. Once 
again, the conference proved to be an invigorating and 
enlightening few days and provided a great many oppor-
tunities to share ideas and insights with fellow women 
entrepreneurs from across the country.

My agency, ARTÉMIA Communications Inc., 
maintains a presence at several conferences and expos all 
year long. More often than not, the locations are a plane-
ride away and, as always with business travel for me, the 
decision whether to attend or not is about balancing 
the business potential of a trip and being mindful of 
our commitment to sustainability and environmentally 
friendly practices. 

After being totally immersed at a conference for a 
couple of days, it can sometimes feel like the event is a 
world of its own. And it really is just that. For the few 
days that the event is in session it becomes a microcosm 
of society—with its own ecosystem designed to support 
the sudden influx of attendees. The point of most con-
ferences is to showcase the latest ideas and innovations. 
It makes a lot of sense that organizers and exhibitors 
are putting increased emphasis on exploring opportu-
nities to make their planning and participation more 
sustainable.

While video conferencing and other technological 
solutions provide viable alternatives to long-distance 
travel that meet some needs, there are a growing number 
of ways to implement green solutions into live event 
management.

From the point of view of conference organizers, 
the challenge to produce more eco-friendly events is 
enormous. From selecting a sustainable host location, 

or sustainable site for development to ensuring easy 
access to public transport and/or low-emissions trans-
port systems, there are many big-picture options for 
creating a green event. 

Next year’s international Universal Exposition—the 
modern name for the World’s Fair—Expo 2015 

(http://en.expo2015.org) is being hosted by the city of 
Milan, Italy and has a theme of “Feeding the Planet, 
Energy for Life.” It is no surprise that sustainability is 
a central tenet—thematically as well as logistically. The 
Expo 2015 organizers have made their intent clear by 
promising that sustainability is “not just an objective, but 
part of the event itself, an element for the involvement 
of all participants,” and further, that they will work to 
“prevent, mitigate or compensate any possible negative 
impact on the environment or on local communities” 
caused by the event. 

One step towards this has been to provide guide-
lines for participants to encourage adoption of green 
procedures as early in the planning process as possible. 
If successful, Expo 2015 could play a powerful role in 
increasing awareness and standards for sustainability in 
trade shows, and in business practices in general, on a 
global scale.

From the perspective of exhibitors, many ideas which 
support sustainability also speak to the lean, cost-
reducing mentality of most small businesses. With that 
in mind, here is my checklist for both budget-conscious 
and environmentally sound event planning: 

• Ensure all staff members are trained on the concepts 
of sustainability and, as much as possible, that there has 
been an internalization of green practices. This will help 
inform all planning and procurement decisions and 

http://en.expo2015.org


For Business 
For Communities 
For A Reason 
There’s a lot of talk about supplier 
diversity these days. And while talk 
is great, we don’t stop there— we 
recognize the critical role diverse 
suppliers and their ideas and  
solutions have in our continued 
success at  CVS Caremark. It 
makes us stronger and helps us 
better serve the needs of our  
customers and clients. That’s  
why we’re committed to fostering  
a culture of openness and  
opportunity through inclusion.

You see, we’ve found that all  
differences make a great  
difference in building relationships 
that help people on their path to 
better health.

www.cvssuppliers.com/supplier-diversity.com
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Sustainability (con tin ued)

underline each individuals commit-
ment to green thinking.

• Check out the event’s green 
credentials before you commit to 
attending—if the exhibition has less 
than ideal green credentials, advocate 
for more sustainable practices or try 
finding conferences that embrace 
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sustainability.
• Avoid the tchotchke trap! 

We’ve come away from conferences 
with bags full of all kinds of shiny 
branded items that rarely make it 
into the suitcase for the plane ride 
home. As well as often not being 
eco-friendly, they can be a simple 

waste of money. Instead, consider 
getting creative with technology. 
Use iPads for easy data collection, 
or think about getting creative with 
QR codes. Many companies use 
them on business cards now, so why 
not have one that links to a video or 
your mobile site?

• Invest in eco-friendly booths 
that will stay the course. Unless your 
company re-brands very frequently, 
your trade show equipment should 
see you through a number of years. 
There are many companies now that 
offer innovative, lightweight and 
easy-to-assemble booths that will 
help you minimize waste. 

• Ensure all publicity materials 
are printed on recycled paper and 
limit the number you produce. Think 
about using videos to engage with 
people—a useful and non-intrusive 
way of attracting attendees before 
speaking with them personally.

• Make recycling bins available 
at your booth—the simplest way to 
encourage green behavior is always 
by making it easy. 

Finally, let people know how 
your business is taking sustainability 
serious by highlighting the green 
elements in your display. It’s a great 
talking point for your business and, 
depending on how creative you get, 
a smart way to stay front of mind.

For more tips and insights on 
effective trade show and event 
planning, please vis it  http://
w w w . A R T E M I A . c o m  a n d 
download our f ree Trade Show 
Tip Sheet.             ◆
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